
JOURNALISM / PHOTOJOURNALISM 
What can I do with this degree? 

 

Page 1 of 5 

Winona State University, Career Services, Winona, MN  55987 

Phone: 507-457-5340   Web: www.winona.edu/career   Email:  career@winona.edu 

Mass Communications studies media content and how people understand media.  It also studies how communications are regulated and guided by laws and policies.  You will 
also look at the history, criticisms and interpretation of media contexts.  Mass Communications also studies the economics of media industries and the psychology of media 
messages.  (DISCOVER, n.d.) 
 
Mass Communications can choose different paths of advertising, broadcasting, journalism, photojournalism, or public relations to pursue in their career paths.  (Winona State 
University Mass Communications, 2009)   
 
“The Photo Journalism Emphasis area is designed for those students planning on a career in Photo Journalism, this would include working for a newspaper or magazine, or 

working on a freelance basis.” (Winona State University, Mass Communications, 2008) 

 

This major focuses on the theory and practice of gathering, processing, and delivering news through the use of still and motion photography.  You will study different means of 

communication to share information through written and visual forms.  Photojournalism will allow you to use visual forms of communication to strengthen the image you are 

projecting. (DISCOVER, n.d.).  

 

The National Association of Colleges and Employers (2011) reports that hiring for the Class of 2011 (all majors) nationally is up 5.9% with an average salary offer of $50,462.  
Hiring for the Midwest region is reported by The Collegiate Employment Research Institute (2010) as also increasing by 10% for Bachelor graduates with an average salary of 
$36,866, which is down from the past two years.  The Midwest Colleges and Employers Association (2010) reports regional (12 state Midwest region) hiring is increasing by 9% 
with an average starting salary of $35,453 for all Bachelor degree recipients.  The Midwest Colleges and Employers Association (2010) also reports all Liberal Arts majors 
regionally are expected to earn an average salary of $34,242 while The Collegiate Employment Research Institute (2010) reports Liberal Arts majors are expected to earn an 
average starting salary of $35,445.  All Communication majors are averaging salary offers of $34,223 in the Midwest (Midwest Colleges and Employers Association, 2010).  
Nationally Communication majors are averaging salary offers of $34,076 (National Association of Colleges and Employers, 2011).  Regionally, Communication majors are seeing 
an increase in hiring of 12% (The Collegiate Employment Research Institute, 2010).    
 

AREAS EMPLOYERS PREPARATION 
NEWSPAPER PUBLISHING 

 Reporting 

 Editorial / Column Writing 

 Investigative Journalism 
 Editing 

 Proofreading 

 Photojournalism 

 Circulation 

 Marketing / Promotion 

 Production 

 Sports 

Large circulation newspapers 
Local newspapers 
Wire services 
Trade newspapers 
Online publishers 

 

 Obtain a summer job or internship with a newspaper. 
 Work with college newspaper, yearbook or alumni publication. 
 Take an active role, preferably leadership, in journalism organizations. 
 Demonstrate curiosity, high energy level, ability to produce under pressure 

and withstand criticism. 
 Develop excellent grammar and writing skills. 
 Create a portfolio of writing samples, especially those that have been 

published. 
 Seek opportunities for recognition and networking through writing contests 

and freelance writing submissions. 
 Build relationships with campus and community leaders as well as athletes 

for interview opportunities and experience. 
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AREAS EMPLOYERS PREPARATION 
MAGAZINE / NEWSLETTER PUBLISHING 

 Writing 

 Editing 

 Advertising / Sales 
 Promotion 

 Circulation 

 Design, Art and Production 

 Investigative journalism 
 Photojournalism 

Major publishers 
Consumer magazines 
News magazines 
Specialized magazines 
Technical and industrial publications 
Professional publications / association 
Merchandising and trade publications 
Labor unions 
Academic journals 
Corporate in-house publications 
Religious organizations 

 Secure internship with publisher. 
 Work on campus publications. 
 Find part-time or summer job with newspaper, magazine or print shop. 
 Obtain sales experience. 
 Join a professional journalism organization 
 Demonstrate creative spirit, writing skills, verbal skills and proofreading 

ability. 
 Create a portfolio of writing samples. 
 Consider obtaining a minor in photography for photojournalistic specialty.  

BOOK PUBLISHING 

 Editing 

 Sales 

 Promotion 

 Publicity 

 Production 

 Subsidiary Rights 

Publishers including: 

 Tradebooks 

 Children’s books 

 Paperbacks 

 Textbooks 
Book clubs 
University presses 
Religious presses 
Technical, scientific or medical presses 
Internet sites 

 Attend summer publishing institute to sharpen skills and build contacts. 
 Become familiar with word processing, desktop publishing and web page 

design. 
 Gain knowledge of printing and production. 
 Work with local or regional magazines and campus publications. 
 Work as sales clerk or book buyer in campus or local bookstore. 
 Supplement coursework with technical writing courses for opportunities 

with technical, scientific and medical publications. 

ELECTRONIC MEDIA 

 Television 

 Radio Programming / Production 
 Electronic Publishing 

 News  

 Sports 

 Script Writing 

Major networks 
Public, cable and private television stations 
Government 
National, state or regional radio networks 
Independent radio syndications 

 Gain experience in campus or local television and radio stations. 
 Join campus publication staff. 
 Consider taking courses in a desired specialty area such as political science 

or sport management.  
 Secure internship with media corporation. 

WRITING 

 Technical writing 

 Creative writing 

Hardware and software manufacturers / 
developers 
Technical industries 
Technical publications (journals, magazines and 
websites) 
Research laboratories 
Government agencies 
Self-employed / Freelance 

 Work on college newspaper or campus publication. 
 Join professional journalism or communications organizations. 
 Develop excellent word processing skills. 
 Perfect clear and concise writing abilities. 
 Demonstrate patience, flexibility and creativity. 
 Begin submitting manuscripts, essays, articles, etc. for possible publication 

immediately. 
 Read widely in area of talent and / or interest (e.g. mystery novels, poetry). 
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AREAS EMPLOYERS PREPARATION 
EDUCATION 

 Secondary 

 Post-secondary 

 Publication advising 

Public or private high schools 
Colleges and universities 

 Obtain state teacher certification for high school teaching opportunities. 
 Consider obtaining certification to teach additional subjects such as foreign 

language, social studies or English. 
 Actively participate in campus newspaper and yearbook publications. 
 Volunteer to assist local high school students and sponsors with 

publications. 
 Obtain graduate degree (Masters  and / or Doctorate) for college and 

university teaching opportunities. 

BUSINESS 

 Advertising 

 Public relations 

 Special events 

 Media relations 

 Fund raising 

 Business writing 

 Account services 

 Print production 

 Management 

 Administration 

Advertising agencies 
Corporate advertising or public relations 
departments 
Media companies (e.g. Turner Broadcasting) 
Non-profit organizations 
Colleges and universities 
Labor unions 

 Work in sales at campus newspaper, television or radio station. 
 Obtain business experience. 
 Complete internship at market research firm. 
 Hone public speaking skills. 
 Seek part-time or summer job with campus public relations or sports 

information department. 
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Prepared by the Career Planning staff of Career Services at The University of Tennessee, Knoxville. (2003) 

 

The following is a representative sample of types of job positions relating to journalism (not all possible options are listed): 
 
Writer/Author 
Occupations in this field are growing annually at a moderate rate of 1.5% (Economic Research Institute, 2010).  Nationally there are 43,400 positions including 1,740 positions in 
Minnesota (United States Department of Labor, 2009).  The annual salary averages $57,000 nationally and averages $60,000 in Minnesota.  Starting salaries average $39,500 
nationally and average $41,500 in Minnesota.  A Bachelor’s degree or higher is required (DISCOVER, n.d.).  
 
Editor 
There is expected to be no change in growth for this career (Economic Research Institute, 2010).  There are 110,900 positions nationally and 3,010 positions in Minnesota 
(United States Department of Labor, 2009).  Annual salaries average $51,500 nationally and average $54,500 annually in Minnesota.  Starting salaries average $35,500 nationally 
and average $37,500 in Minnesota.  A Bachelor’s degree is generally required (DISCOVER, n.d.).  
 
Reporter/Journalist 
This career field is declining annually in growth at a rate of -0.8% (Economic Research Institute, 2010).  Nationally there are 46,100 positions with 1,050 in Minnesota (United 
States Department of Labor, 2009).  The annual salary averages $46,500 nationally and averages $49,000 in Minnesota.  Starting annual salaries average $35,500 nationally and 
average $37,500 in Minnesota.  A Bachelor’s degree is required (DISCOVER, n.d.).  

STRATEGIES LINKS 

 Earn good grades. Grades are an indicator of technical competence and of a person’s work ethic. 
 Actively participate in student organizations to develop leadership skills. 

 Develop excellent computer skills. 

 Learn to work well within in a team. 

 Develop strong communication skills. 

 Gain work experience and information about careers through internships, Internships are crucial in 
obtaining experience, building relationships and reality testing career choices.  

 Begin cultivating creative talents as soon as possible. Develop a portfolio of creative materials related 
to career goals.  

 Demonstrate enthusiasm, interpersonal skills, team work, integrity, good judgment, and intelligence.  

 Experience with campus publications is a must.  

 Develop excellent writing and grammar skills.  
 Choose the most writing intensive coursework possible.  

 Read extensively in areas of interest.  
 Be prepared to begin a journalism career in a small market, performing entry-level tasks before moving 

to larger markets and positions with more creative freedom and responsibility.  

Careers in Journalism (American Society of Newspaper Editors)  
Magazine Publishers of America  
Newslink  
Job Center at Investigative Reporters and Editors, Inc. (IRE)  
Journalism Jobs  
American Journalism Review  
Quintessential Careers' Guide to Writing and Journalism Jobs  
Jobspage: "Your Link to Newspaper Careers"  
College View's Guide to Career Planning (Broadcast Journalism)  
Public Relations Society of America  
Work in Public Relations  
Writers and Editors from the Occupational Outlook Handbook  
News Analysts, Reporters, and Correspondents from the Occuaptional Outlook 
Handbook  
Public Relations Specialists from the Occupational Outlook Handbook  
Announcers from the Occupational Outlook Handbook  

http://www.asne.org/kiosk/careers/jcartxt.htm
http://www.magazine.org/
http://newslink.org/
http://www.ire.org/jobs
http://journalismjobs.com/
http://www.ajr.org/
http://www.quintcareers.com/writing/writing_jobs.html
http://www.freep.com/jobspage/index.htm
http://www.collegeview.com/career/ask_experts/broadcast.html
http://www.prsa.org/
http://workinpr.com/
http://stats.bls.gov/oco/ocos089.htm
http://www.bls.gov/oco/ocos088.htm
http://www.bls.gov/oco/ocos088.htm
http://www.bls.gov/oco/ocos086.htm
http://www.bls.gov/oco/ocos087.htm
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Blogger 
Bloggers are a modern position that is growing annually at a slow rate of 0.4% (Economic Research Institute, 2010).  There are 43,400 positions in the nation with 1,740 positions 
in Minnesota (United States Department of Labor, 2009).  The annual salary averages $55,000 nationwide and averages $58,000 in Minnesota.  Starting salaries average $39,500 
nationally and average $41,500 in Minnesota.  Formal training is not required but most employers prefer a Bachelor’s degree (DISCOVER, n.d.).  
 
Photojournalist 
Photojournalists are expected to grow annually at a moderate rate of 1.2% (Economic Research Institute, 2010).  Nationally there are 57,800 positions including 1,570 positions 
in Minnesota (United States Department of Labor, 2009).  Annual salaries average $46,000 nationally and average $48,500 in Minnesota.  Starting salaries nationally average 
$37,000 and average $39,000 in Minnesota. Entry level photojournalism positions require a Bachelor’s degree (DISCOVER, n.d.).     

 
For additional information please visit the websites below: 
 

 Bureau of Labor Statistics Occupational Outlook Handbook: http://www.bls.gov/oco/  

 Career One Stop: http://www.careeronestop.org/  

 iSeek – Minnesota’s Career, Education, and Job Resource: http://www.iseek.org/  

 O*Net Online: http://www.onetonline.org/   
 
Economic Research Institute (2010).  Economic Research Institute survey of salaries.  Retrieved from http://www.erieri.com/ 
DISCOVER (n.d.).  DISCOVER. Retrieved from http://actapps.act.org/eDISCOVER/ 
Midwest  Colleges and Employers Association (2010).  Regional report college hiring 2010-2011. Des Moines, IA: Author 
National Association of Colleges and Employers (2011).  NACE salary survey, 50(2), 1-24. Bethlehem, PA: Author 
The Collegiate Employment Research Institute (2010).  Recruiting trends 2010-2011 (40

th
 anniversary ed., pp. 1-38).  Michigan State University  Publications: Author 

United States Department of Labor (2009).  Bureau of Labor Statistics.  Retrieved from http://www.bls.gov/ 
Winona State University Mass Communication (2009, October 05).  Mass Communication.  Retrieved from http://www.winona.edu/masscomm/index.asp 
Winona State University Mass Communications (2008, September 25).  Photo journalism.  Retrieved from http://www.winona.edu/masscomm/8565.asp 
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