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Abstract Women and men featured in U.S. based MTV
docusoaps were analyzed to explore body ideal and body ex-
posure norms in a television genre highly popular among
young people. Results from a quantitative content analysis
of five popular docusoaps from 2004 to 2011 demonstrated
that, although these shows were labeled as reality-based, the
bodies displayed in them were highly idealized. Close to half
of women’s bodies were coded as curvaceously thin and more
than half of men’s bodies were coded as muscularly lean. Over
two-thirds of women’s bodies and close to three-quarters of
men’s bodies were coded as low fat, demonstrating that thin-
ness was the most common body characteristic. In addition,
cast members on the programs commonly exposed their bod-
ies, including widespread partial nudity and some full nudity.
Women, compared to men, exhibited a higher level of body
exposure. However, men tended to expose their bodies to a

higher degree than women. Close to half of all men were
shown partially nude, compared to one-quarter of women.
Characters with the idealized body types also exhibited a
higher level of body exposure than others. These findings
support previous research that investigated cultural expecta-
tions and media representations of women and men’s appear-
ance in the U.S. The findings also demonstrate a growing
focus on male body image and objectification. The potential
psychological implications of self-objectification and model-
ing among adolescent audiences are discussed.
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Introduction

Before the prominence of print and electronic media in
Western cultures, beauty ideals promoted though art, music,
and literature were Bromanticized and perceived as
unattainable^ (Freedman 1986; Labre 2005, p. 2). In today’s
U.S. media environment, however, the borders between the
fantasy and reality of body ideals are blurred, with media not
only depicting idealized bodies but also promoting ways for
audiences to attain the ideals (Labre 2005). The nuances of
reality television programing continue to accelerate this trend.
According to Nabi et al. (2003), reality-based television pro-
grams are those Bthat film real people as they live out events
(contrived or otherwise) in their lives, as these events occur^
(p. 304). The authors further characterized reality TV by sug-
gesting five important elements: 1) Characters must portray
themselves; 2) Filming does not occur on a set, rather in char-
acters’ living/working environments; 3) There is no definitive
script; 4) The events/situations must be within a narrative
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context; and 5) The purpose is entertainment (Nabi et al.
2003).

Media messages promoting the ideals of thinness in
women and lean muscularity in men, whether verbally or
visually, have been observed frequently in Western societies,
certainly including but not limited to the U.S. (Michaels
et al. 2013; Olivardia 2001). While not discounting the po-
tential influence across cultures (Fallon 1990), this analysis
will focus on U.S. culture due to the large body of research
from this perspective as well as the origin of the content
analyzed. Of particular interest and popularity has been
MTVand its docusoap sub-genre. Within the television land-
scape, MTV stands out as the most watched cable network
in the U.S. among 12 to 24 year-old viewers (Chozick
2013). Further, the docusoap sub-genre commonly featured
on MTV is unique in that it blurs the line between the
traditional documentary and soap opera formats. For exam-
ple, unlike reality television programming that focuses on
competition between individuals and groups, such as
Survivor (Parsons et al. 2000; http://www.cbs.com/shows/
survivor/), or those focused on specific topics, such as
Cops (Langley and Langley 2007; http://www.cops.com/
tag/cops-tv-show/) or Teen Mom (Freeman et al. 2009;
http://www.mtv.com/shows/teen_mom/), the docusoap
records the lives of a cast of individuals from a Bfly on the
wall^ perspective for dramatic purposes (Baruh 2009, p.
194; Beck et al. 2012). On initial glance, the typical
docusoap seems unscripted. However, researchers have
suggested that what is portrayed is more of a constructed
reality rather than true reality, lending itself to comparisons
to traditional soap operas (Beck et al. 2012; Kilborn 1994).
Docusoaps are also distinctively popular among young
adults than other sub-genres of reality television, except for
some competition shows on national networks (Egbert and
Belcher 2012).

Research has shown that regular viewers of reality televi-
sion perceive the heavily edited programming to be highly
realistic (Papacharissi and Mendelson 2007). The docusoap
format, in particular, has also led to the speculation that the
unique features of this sub-genre may render adolescent
viewers more susceptible to the negative effects of modeling
cast members’ problematic behaviors (Baruh 2009; Stefanone
et al. 2010). This may be especially problematic given that the
adolescent population also comprises the most susceptible
group to develop body image disturbances and eating disor-
ders in the U.S. (American Psychiatric Association 1994;
Harrison 2001).

U.S. reality television has not yet been closely scrutinized
for its depiction of body ideals andMTV docusoaps constitute
a subgenre deemed particularly worthy of systematic analysis
due to its wide appeal among young people. Hence, three
goals were set for this study. First, the body types of women
and men in MTV docusoap reality programs were examined.

Second, the extent to which their bodies were exposed for the
viewers’ gaze was evaluated. Third, the relationship between
body type and body exposure, and related gender differences
were also assessed.

Curvaceously Thin Women and V-Shaped Men in the Media

Since the 1960s, media portrayals of women have increasing-
ly become thinner and taller (e.g., Calogero and Thompson
2010; Garner et al. 1980; Grabe et al. 2008; Silverstein et al.
1986). Indeed, thinness has been the most clearly identified
attribute of modern Western beauty ideals for women
(Calogero and Thompson 2010), leading many women to
adopt the cultural standard of thinness and engage in behavior
to meet that standard (Thompson et al. 1999). In addition to
thinness, the beauty ideal for women in the 21st century often
includes large breasts (Calogero and Thompson 2010). The
combination of thinness and bustiness, labeled Bcurvaceously
thin,^ is highly unnatural in its manifestation, raising concerns
about desires for surgical modification to achieve it (Harrison
2003, p. 256).

Portrayals of the male body ideal have also been fairly
consistent over the past several decades. Since the 1970s, male
bodies in the media have become increasingly muscular
(Blond 2008; Leit et al. 2001; Law and Labre 2002; Labre
2005; Frederick et al. 2005; Pope et al. 1999; Thompson and
Cafri 2007). In fact, whereas thinness has defined women’s
body ideal, muscularity has defined the body ideal for men
(Luciano 2007). Also, while women may internalize the thin
ideal, men may develop a muscular-ideal internalization, de-
scribed as the process of adopting cultural standards of mus-
cularity and engaging in behaviors triggered by a Bdrive for
muscularity^ (McCreary et al. 2005, p. 85).

However, men’s bodies in recent years have been expected
to be increasingly lean as well (Pope et al. 1999). The combi-
nation of muscularity and leanness has been labeled the V-
shape body due to the representation of large muscular arms,
chest and shoulders, and narrow hips and waist (Labre 2005).
The male V-shape ideal is speculated to be highly unnatural,
and research has demonstrated that those who strive to attain it
may be susceptible to body dissatisfaction (Cafri et al. 2006),
over-exercise, steroid/supplement use (Pope et al. 1999), and
muscle dysmorphia (Pope et al. 2005).

Because MTV docusoaps are targeting the youth popula-
tion that is highly tuned to the changes in fashion, including
body types, the following hypotheses have been developed
based on the current cultural conceptions of body ideals for
men and women:

H1-1 Over 50 % of women’s bodies featured in MTV
docusoaps are curvaceously thin.

H1-2 Over 50 % of men’s bodies featured in MTV
docusoaps are muscularly lean.

174 Sex Roles (2015) 72:173–182

http://www.cbs.com/shows/survivor/
http://www.cbs.com/shows/survivor/
http://www.cops.com/tag/cops-tv-show/
http://www.cops.com/tag/cops-tv-show/
http://www.mtv.com/shows/teen_mom/


Objectification of Women and Men Through Body Exposure

Sexual objectification of the female body and its effects on
women’s internalization of beauty ideals has been well docu-
mented in a large array of media. For example, Vandenbosch
and Eggermont (2012) found that the cognitive processes of
internalization of beauty ideals and self-objectification are
strongly predicted by exposure to sexual objectification in
music videos, fashion magazines, and social media. In defin-
ing sexual objectification, body exposure—the extent to
which bodies are revealed for the audience’s gaze—has been
identified as a key factor (Fredrickson and Roberts 1997;
Sypeck et al. 2004; Vandenbosch and Eggermont 2012).

According to research, excessive body exposure is quiet
common for women featured in the media and particularly
so in the media targeting the youth. In music videos, women
routinely wear provocative clothing and show an excessive
amount of skin (Conrad et al. 2009; King et al. 2006). Over
time, magazines popular among youngwomen grew to feature
more full body shots of women, as opposed to face shots, and
the full bodies were presented in increasingly more revealing
outfits (Sypeck et al. 2004).

Although body exposure and undressing is often discussed
in the context of women’s objectification, the increasing vis-
ibility of terms such as ripped, built, or gorilla juicehead
(coined on MTV’s Jersey Shore) suggests that men are also
subject to objectification through body exposure. The ads in
magazines most popular among men aged 18–49 employed
the theme of erotic men the most frequently, above all other
types of masculinity such as hero, man at work, and family
man. The erotic men were shown highly sexualized, with
strong focus on their body and physical appearance
(Rohlinger 2002). A longitudinal analysis of Rolling Stone
magazine covers concurred that men were increasingly sub-
jected to sexualization of which body exposure was an essen-
tial factor (Hatton and Trautner 2011). An analysis of ads in
fashion magazines charted a similarly increasing trend for
men’s body exposure (Thompson 2002).

MTV docusoaps are expected to feature highly exposed
bodies of women and men because the television program-
ming shares the audience base with the magazines and music
videos documented for containing such images. At least
among adolescent girls, MTV viewing was related to an ele-
vated level of self-objectification (Grabe and Hyde 2009).
Furthermore, the fly on the wall perspective of the docusoap
format (Baruh 2009) may present more opportunities for the
television camera to capture the bodies of women and men in
intimate or private settings.

In doing so, at the same time, the shows may pay a dispro-
portionate amount of attention to the bodies that conform to
the ideals than not. Unlike scripted shows, screen time of
individual cast members are supposed to be determined by
the interaction among the cast members. However,

accusations of producers encouraging outlandish behaviors
from cast members and their willing participation for camera
attention are abound (Anonymous 2011). Between women
and men, women’s bodies are more likely to be objectified
than men’s. Although such terms as Bequal opportunity
objectification^ emphasize the growing objectification of
men’s body, research has repeatedly shown that women’s bod-
ies are more readily available for gaze in our media environ-
ment than men’s bodies (Hatton and Trautner 2011, p 257).
Hence, these three research hypotheses are produced:

H2-1 Over 50 % of men and women in MTV
docusoaps expose their bodies for the audience’s
gaze.

H2-2 Curvaceously thin women and muscularly lean men in
MTV docusoaps expose their bodies more often than
those who do not have the ideal body types.

H2-3 Women in MTV docusoaps expose their bodies more
often than men.

Method

A content analysis of five popular MTV docusoaps was con-
ducted. The immense popularity of reality television and,
more specifically, the docusoap sub-genre among young
viewers has been well documented in the United States
(Dhoest 2005; Egbert and Belcher 2012; Gardner 2013).
After an exhaustive search of MTV/MTV2 docusoaps, all
popular programs that ran for more than two seasons were
selected for analysis (See Table 1). The identified programs
were: The Real World (Goldschein et al. 1992; http://www.
mtv.com/shows/realworld-season1/), Newport Harbor
(Disanto 2007; http://www.mtv.com/shows/newport_harbor/)
, Laguna Beach (Disanto 2004; http://www.mtv.com/shows/
laguna_beach/), The Hills (Gateley 2006; http://www.mtv.
com/shows/the_hills/), and Jersey Shore (Salsano et al.
2009; http://www.mtv.com/shows/jersey_shore/). These
docusoaps received high ratings among adolescent viewers
(Levine and Weisman 2010; Viacom 2010).

In addition to the high ratings, the selected programs all
possessed distinctive attributes that also made each significant
in the history of reality television. The Real World is the lon-
gest running reality show in television history and still con-
tinues to acquire high ratings among younger viewers
(Gorman 2010). During its run, Jersey Shore was ranked as
the most watched television program in the U.S. among the
12–34 demographic (Oldenburg 2011). In the 2010 season,
Jersey Shore set viewing records with multiple episodes over
8 million viewers and crushed hit network programs by draw-
ing the highest number of 12 to 34–year-old viewers (Carter
2011). While not meeting the ratings success of The Real
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World and Jersey Shore, The Hills was able to attract over 5
million viewers in multiple episodes (Stelter 2008). Beyond
viewership, The Hills was also widely recognized for its in-
fluence on popular culture, especially in terms of fashion and
lifestyle (Marikar 2009). Laguna Beach: The Real Orange
Countywas the first cinema-style reality showwith expository
opening for more dramatic effect. In its second season,
Laguna Beach managed to average over 3 million viewers
per episode (Rochlin 2005). Newport Harbor: The Real
Orange County was conceived as the fourth season of
Laguna Beach, although it featured a completely different
set of cast members as well as a new location. Interviews with
college-age viewers confirmed the unique status of these pro-
grams. When asked whether they viewed the personalities on
reality shows as similar to their own, college students focused
almost all of their conversations around the casts of The Real
World, Laguna Beach, and The Hills, among all of the reality
shows they were watching regularly (Potratz 2007).

All available episodes of the selected shows were
obtained via MTV.com, hulu.com, and/or Netflix.com,
totaling 299 episodes. The span of the broadcasts was
from 2004 to 2011. All seasons of The Hills, Laguna
Beach, and Newport Harbor were included in the sam-
ple, while The Real World aired additional seasons be-
fore and after 2004 and Jersey Shore continued to air
after 2011. Subsequently, a stratified random sample of
approximately 30 % of each program’s available epi-
sodes (91 total episodes) were selected, resulting in 27
episodes of The Real World, 4 from Newport Harbor,
15 of Laguna Beach, 30 of The Hills, and 15 of Jersey
Shore in the sample. In total, 47 hours, or 2820 minutes
of MTV docusoap content was analyzed. See Table 1
for the years and numbers of episodes included in the
sample.

Unit of Analysis

The unit of analysis was main characters in each epi-
sode who were listed as cast members on MTV.com.

Each episode contained between 4 and 10 main charac-
ters, resulting in a total of 622 characters analyzed.
When some characters appeared repeatedly in multiple
episodes of the same programs, each character per epi-
sode was coded as a distinct unit.

Coding Variables

Body Type

Body type was analyzed by including measures that would
effectively assess the curvaceously thinness of female cast
members and the muscularly leanness, or V-shape, of male
cast members. The curvaceously thin body type is defined
by two aspects of the female body ideal: thinness and
bustiness. Thinness was measured by Thompson and
Gray’s (1995) scale, which describes women from 1, very
thin, to 9, very overweight. The 9-point scale was later
collapsed into three levels, low-medium-high body fat.
Women were also coded for their bust size, from 1, small,
2, medium, and 3, large. Approximate measures for bust
size were cup sizes A and B for small, C and D for
medium, and E and above for large. The visual charts
were adopted from an underwear brand website. A scale
was then created for women to identify the curvaceously
thin body types by combining thinness and bust size. The
curvaceously thin body types were: low body fat/medium
bust, low body fat/large bust, medium body fat/medium
bust, and medium body fat/large bust. For men, the V-
shape body type was analyzed by assessing both levels
of leanness/thinness and muscularity. Thus, Law and
Labre’s (2002) 3×3 body fat/muscularity scale was ap-
plied. This measure has also been used to determine
which body types were considered V-shaped (Labre
2005; Law and Labre 2002). Following previous research,
the V-shape or muscularly lean body type was assessed by
creating the following categories: low body fat/somewhat
muscular, low body fat/very muscular, medium body fat/
somewhat muscular, and medium body fat/very muscular.

Table 1 MTV Docusoaps and the number of produced, available, and analyzed episodes

Program title Years on air Years of coded shows # of produced
episodes

# of available
episodesa

# of analyzed
episodesb

# of characters
analyzed

The Real World 1992 - 2004, 2005, 2006, 2007, 2008, 2009, 2010, 2011 230 93 27 190

Laguna Beach 2004–2006 2004, 2005, 2006 45 45 15 119

Newport Harbor 2007–2008 2007, 2008 12 12 4 27

The Hills 2006–2010 2006, 2007, 2008, 2009, 2010 102 102 30 169

Jersey Shore 2009–2011 2009, 2010, 2011 47 47 15 117

a The number of episodes available on these databases: MTV.com; Hulu.com; Netflix.com
bAmong available episodes, approximately 30 % of those originally aired between 2004 and 2011 were selected into the sample and then analyzed.
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Body Exposure

Because of the importance of form fitting or revealing
clothing in sexual objectification, a measure of body
exposure was used in an attempt to measure the degree
to which cast members chose to expose their bodies for
the camera. Body exposure was coded as a continuous
variable on a 5-item scale from no body exposure to
fully nudity with a higher number indicating more body
exposure. The complete measure included the following:
0, no body exposure; 1, form fitting clothing; 2, partial
exposure (clothed but revealing normally covered body
part such as midriff, low back, and upper thigh); 3,
partial nudity (underwear, bathing suit, towel, shirtless,
bottomless, revealing robe); and 4, full nudity (visible or
blurred genitals). The highest score for each character
was selected into the final dataset. This was done be-
cause scenes with the highest level of body exposure
were often the most dramatic ones and shown repeated-
ly in program promotions and other venues and thus
more important in defining the characters. The strategy
to use the highest level among several available scores
was also employed in other studies, including a study
that analyzed sexual content of advertising (Hennink-
Kaminski and Reichert 2011).

Coding Procedure

To establish intercoder reliability, three graduate students cod-
ed 12 episodes or approximately 10 % of the sample. The
coders first went through several training sessions. Training
sessions involved watching and coding episodes not chosen in
the sample. This involved coding as a group, coding sample
episodes individually, and lengthy discussions of the coding
categories. After three training sessions, approximately 10 %
of the sample was coded by each coder independently. At first,
acceptable intercoder reliability scores were not obtained for
all variables. After several additional training sessions, accept-
able scores were obtained for all variables (Krippendorff’s
α=.88 to 1.0). Once acceptable scores were obtained, the
sample was divided into three equal parts to be coded inde-
pendently. See Tables 2 and 3 for the coding variables, cate-
gories, and intercoder reliability score of each variable.

Results

Body Type of Docusoap Cast Members

Among women, low fat was the dominant body size (N=258;
69 %). The assessments of bust size, the other component of
body type, revealed that almost half of all female characters
had medium-sized or large breasts (N=163; 43 %).

When the body and bust sizes measures were
intersected, the curvaceously thin body was a close sec-
ond (N=159; 42 %) next to the simply thin body (N=
178; 47 %), defined as a combination of a low fat body
and small bust. Women’s body types other than simply
thin body and curvaceously thin body were not com-
mon: A relatively small number of women had the
small bust/moderately fat body type (N=35, 9 %) and
only a few women had the medium bust/high fat body
type (N=4, 1 %). No women with the small bust/high
fat or large bust/high fat body type was featured in the
shows.

An overwhelming majority of men had low body fat (N=
181; 74 %). Men with a moderately fat body comprised a
distant second (N=60; 24 %); those with a high fat body were
scarce (N=5; 2 %). Also, most men were somewhat or very
muscular (N=168; 68 %).

When men’s body size and muscularity were combined,
more than half of men had the V-shaped body type (N=163,
66 %). Next were not muscular men with low fat (N=47,
19 %) or moderate fat (N=31, 13 %). Only a few men with
high fat were observed and they were all somewhat muscular
(N=5, 2 %).

H1-1. Women’s curvaceously thin body. H1-1 predicted
that over 50 % of women’s bodies featured in MTV
docusoaps would be curvaceously thin. A chi-square test
of goodness-of-fit was performed to determine whether
the two body types, curvaceously thin and not
curvaceously thin, were equally distributed in the MTV
docusoaps or not. If it were, the expected frequencies of
curvaceously thin women and not-curvaceously-thin
would have been 188 (50%) each. The observed frequen-
cies for the two groups were 159 (42 %) and 217 (58 %),
significantly discrepant from this pattern, χ2 (1, N=
376)=8.95, p<.01. Contrary to the prediction, however,
the curvaceously thin bodies constituted less than 50% of
female characters in the sample. Therefore, it was con-
cluded that a majority of female cast members were not
curvaceously thin. H1-1 was not supported.
H1-2. Men’s muscularly lean body. H1-2 stated that over
50 % of men’s bodies would be muscularly lean, or V-
shaped. A chi-square test of goodness-of-fit was per-
formed to determine whether the V-shaped and non-V-
shaped men’s body types were equally distributed in the
MTV docusoaps or not. The observed frequencies of V-
shaped bodies (N=163, 66 %) and non-V-shaped bodies
(N=83, 34 %) were significantly different from the ex-
pected frequencies of the two groups, 123 (50 %) each, if
the two groups were of comparable sizes, χ2 (1, N=
246)=26.02, p<.001. It was confirmed that the V-
shaped bodies comprised more than 50 % of the sample.
H1-2 was supported.
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Body Exposure of Docusoap Cast Members

For women, the most common type of body exposure was
partial exposure (N=248; 66 %), followed by partial nudity
(N=94; 25 %). No body exposure (N=15; 4 %) and form-
fitting clothing (N=8; 2 %) were relatively rare. Full nudity
(N=11; 3 %) did occur, and all of the female characters who

completely exposed themselves on camera were shown with
blurred genitalia.

Among men, partial nudity was the most frequently
observed (N=118; 48 %). Partial exposure (N=25;
10 %) and form-fitting clothing (N=22; 9 %) were dis-
tant second and third common categories. Albeit very
rare, men’s body was exposed in full nudity as well

Table 3 Body type frequencies and percentages of MTV Docusoap characters

Women Men

Small bust Medium bust Large bust Total Not muscular Somewhat muscular Very muscular Total

Low fat 178 (47.3) 79 (21.0) 1 (0.3) 258 (68.6) 47 (19.1) 89 (36.2) 45 (18.3) 181 (73.6)

Moderate fat 35 (9.3) 42 (11.2) 37 (9.8) 114 (30.3) 31 (12.6) 11 (4.5) 18 (7.3) 60 (24.4)

High fat 0 (0.0) 4 (1.1) 0 (0.0) 4 (1.1) 0 (0.0) 5 (2.0) 0 (0.0) 5 (2.0)

Total 213 (56.6) 125 (33.2) 38 (10.1) 376 (100.0) 78 (31.7) 105 (42.7) 63 (25.6) 246 (100.0)

a Figures are frequencies (%s)
b Bold areas indicate curvaceously thin body types for women and muscularly lean body types for men

Table 2 Coding variables and inter-coder reliability

Name Description Categories (Number) ICRa

Gender A character’s gender based on conventional criteria
such as physical attributes, hair style, dress, voice, etc.

woman; man (2) 1.00

Muscularly
Lean/V-shaped (men)

A body fat/muscularity scale was applied (Law and
Labre 2002) to determine whether or not each male
cast member’s physique was V-shaped or not V-shaped.
A few examples of cast members with V-shaped bodies
were Ronnie from Jersey Shore, Greg from The Real World:
Hollywood, and Davis from The Real World: Denver.

V-shaped (low body fat/somewhat muscular,
low body fat/very muscular, medium body
fat/somewhat muscular, and medium body
fat/very muscular)

bNot V-shaped (low body fat/not muscular,
medium body fat/not muscular, high body fat/
somewhat muscular) (7)

.97

Curvaceously
Thin (women)

Two scales were used to determine the curvaceously
thinness of female cast members. First, a scale was
used (Thompson and Gray 1995) to determine female
cast members’ thinness/body fat from 1, very thin, to
9, very overweight.

later collapsed into three categories (low,
medium, high body fat) (3)

.97

Second, women were coded for their bust size.
Approximate measures for bust size were cup sizes
A and B for small, C and D for medium, and E and
above for large. Visual charts were adopted from an
underwear brand website.

small, medium, large (3) .89

Thinness and bust size were then combined to identify
the curvaceously thin body types in women. Curvaceously
thin body types are those with relatively low body fat
and medium to large bust sizes. A few examples of
female cast members with curvaceously thin bodies
were Kristin from Laguna Beach, JWOWW from
Jersey Shore, and Audrina from The Hills.

Curvaceously thin (low body fat/medium bust,
low body fat/large bust, medium body
fat/medium bust, and medium body fat/large
bust)

cNot curvaceously thin (low body fat/small
bust, medium body fat/small bust, high body
fat/medium bust) (7)

.97

Body Exposure The degree to which characters revealed their bodies
on screen. Body exposure was coded on a 5-point scale,
starting from 0, no body exposure to 4, full nudity. A few
examples of characters who commonly engaged in a high
level of body exposure were Snooki and Mike from Jersey
Shore, and Jonna and CJ from The Real World: Cancun.

No body exposure, form fitting clothing, partial
exposure (clothed but revealing normally
covered body part such as midriff, low back,
and upper thigh), partial nudity (underwear,
bathing suit, towel, shirtless, bottomless,
revealing robe), full nudity (5)

.88

a Intercoder reliability (ICR) was calculated with Krippendorff’s α.
b No male cast member exhibited high body fat/not muscular or high body fat/very muscular, thus the categories were dropped.
c No female cast member exhibited high body fat/small bust or high body fat/large bust, thus the categories were dropped.

178 Sex Roles (2015) 72:173–182



(N=3; 1 %). About one third of men did not display
their bodies (N=78; 32 %).

H2-1. Body exposure. H2-1 suggested that over 50 % of
men’s and women’s bodies would be exposed for the
audience’s gaze. A chi-square test of goodness-of-fit
was performed to determine whether some body expo-
sure (partial exposure, partial nudity, and full nudity) and
no exposure (no exposure, form fitting clothing only)
were equally distributed among female characters in the
MTV docusoaps. The frequency distribution of some ex-
posure (N=353, 94%) and no exposure (N=23, 6 %) was
statistically significantly different from the expected fre-
quency (N=188, 50 %) in the two categories, χ2 (1, N=
376)=289.63, p<.001. Female cast members exposed
their bodies more than 50 % of the time.

Additionally, a chi-square test of goodness-of-fit was
performed to determine whether some body exposure
(partial exposure, partial nudity, and full nudity) and no
exposure (no exposure, form fitting clothing only) were
equally distributed among male characters in the MTV
docusoaps. The pattern of observed frequencies of some
exposure (N=146; 59 %) and no exposure (N=100,
41 %) was statistically significantly different from the
expected frequency (N=123, 50 %) in the two categories,
if the two groups were equivalently present in the sample,
χ2 (1, N=246)=8.6, p<.01. Male cast members exposed
their bodies more than 50 % of the times. For both wom-
en and men, H2-1 was fully supported.
H2-2. The relationship between body type and body ex-
posure. H2-2 stated that characters with ideal body types
would have greater levels of body exposure. A one-way
ANOVA revealed some difference in the level of body
exposure by women’s bust size, F (2, 372)=5.234,
p<.01, partial η2=.03. A post hoc analysis revealed that
women with large (M=2.55, SD=0.65) and medium-
sized bust (M=2.19, SD=0.67) were more likely to ex-
pose their bodies than women with small bust (M=2.15,
SD=0.73). For men, muscularity was related to different
levels of body exposure, F (2, 243)=21.607, p<.001,
partial η2=.15. A post hoc analysis revealed that very
muscular men (M=2.67, SD=0.62) tend to expose their
bodies more than somewhat muscular men (M=1.50,
SD=1.42) as well as men with low muscularity (M=
1.41, SD=1.39). In addition, V-shaped men exposed their
bodies (M=1.96, SD=1.30) significantly more than men
without a V-shaped body type (M=1.40, SD=1.41), F (1,
244)=9.899, p<.01, partial η2=.04. Based on these re-
sults, H2-2 was supported.
H2-3. Gender difference in body exposure. H2-3 was
concerned with the gender difference in the level of body
exposure and outfit variation. An independent sample t-
test was conducted with gender as the independent

variable and body exposure as the dependent variable.
The mean level of body exposure was higher for women
(M=2.21, SD=0.71) than for men (M=1.77, SD=1.36), t
(333.47)=−4.64, p<.001, r=.21. H2-3 was supported.

Discussion

This study demonstrated that both women’s and men’s bodies
in MTV docusoaps highly popular among adolescents were
squarely in line with body ideal norms and saliently exposed
for the audience’s gaze. Contrary to the implicit assumptions
that anyone could be selected to be on docusoaps and reality
stars are just like us (Andrejevic 2004), the vast majority of
body types featured in the docusoaps were more ideal than
real. In fact, the percentage of lean bodies, as opposed to
overweight or obese, was almost reversed in the subgenre of
reality television and in the US general population: Over two
thirds of women’s and about three-fourths of men’s bodies
featured on MTV docusoaps had low body fat, whereas over
two thirds of the general U.S. population is either overweight
or obese (Centers for Disease Control and Prevention 2014).
No cast member could be considered obese based on body
type. Previous research also found it to be more acceptable
for men to be overweight in primetime sitcoms than women
(Fouts and Burggraf 2000; Fouts and Vaughan 2002).
However, the results here show an opposite trend—that men
were held to a slightly higher standard than women, in terms
of body fat.

For each gender, the results lend support to previous re-
search on media depictions of the body ideal. While the
curvaceously thin body did not occur as frequently as hypoth-
esized, the thin female body was the dominant norm for
docusoap cast members. This finding supports the traditional
view that thinness is the most central attribute of women’s
body ideal (Calogero and Thompson 2010). For men, the
current findings are consistent with previous research as well.
At the same time, the special prominence of V-shaped bodies
found in MTV docusoaps signals a clear merge between two
male body attributes: muscularity (Luciano 2007) and lean-
ness (Labre 2005; Law and Labre 2002). Since scholars have
speculated that the V-shaped body is perhaps unattainable
without excessive exercise and even steroid use (Pope et al.
1999), the unrealistic bodies of men on MTV reality
docusoaps may leave young viewers vulnerable to the un-
healthy body management practices.

In addition, cast members’ bodies, for women and men
alike, were commonly exposed for the audience gaze. This
may be because of the docusoap format that promotes the fly
on the wall perspective. As the fly, viewers can witness many
different aspects of the cast members’ lives on screen, from
their flashy nightclub visits to their seemingly mundane daily
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routines of getting dressed and undressed, or hanging around
the house. As the shows are premised on being real, adoles-
cent viewers may emulate such body exposure—including
excessive exposure at highly inappropriate occasions—in pur-
suit of peer acceptance and attention.

The high level of body exposure also serves to support and
expand previous research on objectification theory (Calogero
and Thompson 2010; Conrad et al. 2009; Grabe and Hyde
2009). In previous studies, women were commonly depicted
in the media wearing highly revealing and provocative cloth-
ing (Conrad et al. 2009; King et al. 2006). Similarly, in this
study, bodies on MTV docusoaps were highly salient for the
audience’s gaze and women’s bodies were significantly more
exposed than men’s bodies: An overwhelming majority of
women’s bodies, approximately 94%, were at least minimally
exposed, and close to one-third were depicted partially or fully
nude. While MTV docusoaps as a specific sub-genre was not
the primary focus in the study by Grabe and Hyde (2009), the
current findings may provide additional insight into their anal-
ysis that found a relationship between MTV viewing and self-
objectification. The findings also support previous research
that suggested women depicted in media commonly wear pro-
vocative clothing and show a high degree of skin (Conrad
et al. 2009; King et al. 2006). In addition, the findings support
a growing area of objectification research that suggests men
are increasingly objectified in the media (Calogero and
Thompson 2010). Approximately 70 % of men were at least
minimally exposed and close to half were shown partially or
fully nude. In fact, the high percentage of partially or fully
nude men surpassed women’s exposure levels for those cate-
gories. To date, evidence, collected in the US as well as other
western countries, has indicated consistent psychological ef-
fects across different national contexts: Exposure to highly
idealized and objectified bodies in the media generate nega-
tive consequences for both women and men, such as greater
body self-consciousness, depression, and eating disorders
(e.g., Aubrey and Taylor 2009; Mulgrew et al. 2014;
Tiggemann and Kuring 2004).

Even though both men’s and women’s idealized bodies
were frequently shown on MTV docusoaps, it is important
to consider the potential impact of this objectification based
on gender.

Early research on objectification found self-objectification,
body dissatisfaction and restrained eating to exist primarily in
women, but not men (Fredrickson et al. 1998). However, re-
cent evidence has demonstrated that media objectification can
impact men as well (Aubrey 2006; Murnen et al. 2003),
thoughmaybe not to the same extent as women, or in the same
ways. For instance, two recent studies have shown that media
and muscular images may lead men to body dissatisfaction, a
drive for muscularity, and even steroid use (Michaels et al.
2013; Parent and Moradi 2011). Further, a study of grade
school children revealed an interesting gender difference at

an early age. When asked what they could do to look like
idealized media images, boys responded more frequently with
non-superficial responses, such as exercise, whereas girls
responded with more superficial responses, like getting a
new outfit (Murnen et al. 2003). In yet another study,
Aubrey (2006) found men, but not women, engaged in body
surveillance after prolonged exposure to objectified body im-
ages in the media. The author suggested that objectified media
images may have become so normalized for women that the
impact was less pronounced than it was for menwho nowmay
be experiencing higher levels of exposure to objectified im-
ages than they have in the recent past (Aubrey 2006). Such an
interpretation would suggest that long-term exposure to MTV
docusoaps may have as much, if not greater, impact on the
self-objectification of men as of women. Overall, the results
here provide evidence that male and female cast members
provide ample modeling opportunities for vulnerable young
viewers.

There were two main limitations of the current analysis.
The first, one common to all content analyses, was the inabil-
ity to demonstrate the impact of the content on audiences.
However, previous survey and experimental research in this
area, particularly from the objectification perspective, has con-
sistently found the effects of idealized body images in the
media on adolescent and young adult audiences. Another lim-
itation was the focus on only one cable station, namely MTV,
and more specifically, the docusoap sub-genre. Although
MTV has consistently been the most popular station among
adolescents and young adults, future research would benefit
from the inclusion of additional sources of media content pop-
ular among an adolescent audience. In addition, by analyzing
other types of reality programming, researchers may obtain a
more comprehensive view of reality television depictions of
body ideals.

References

American Psychiatric Association. (1994). Diagnostic and statistical
manual of mental disorders (4th ed.). Washington, DC: American
Psychiatric Association.

Andrejevic, M. (2004). Reality TV: The work of being watched. Lanham:
Rowman & Littlefield Publishers.

Anonymous. (2011, Feb. 16). BThe Hills^ was fake: Star says
MTV reality show all scripted. The New York Post .
Retrieved from http://nypost.com/2011/02/16/the-hills-was-
fake/.

Aubrey, J. S. (2006). Effects of sexually objectifying media on self-
objectification and body surveillance in undergraduates: Results of
a 2-year panel study. Journal of Communication, 56, 366–286. doi:
10.1111/j.1460-2466.2006.00024.x.

Aubrey, J. S., & Taylor, L. D. (2009). The role of lad magazines in
priming men’s chronic and temporary appearance-related schemata:
An investigation of longitudinal and experimental findings. Human

180 Sex Roles (2015) 72:173–182

http://nypost.com/2011/02/16/the-hills-was-fake/
http://nypost.com/2011/02/16/the-hills-was-fake/
http://dx.doi.org/10.1111/j.1460-2466.2006.00024.x


Communication Research, 35, 28–58. doi:10.1111/j.1468-2958.
2008.01337.x.

Baruh, L. (2009). Publicized intimacies on reality television: An analysis
of voyeuristic content and its contribution to the appeal of reality
programming. Journal of Broadcasting & Electronic Media, 53,
190–210. doi:10.1080/08838150902907678.

Beck, D., Hellmueller, L. C., & Aeschbaher, N. (2012). Factual entertain-
ment and reality TV. Communication Research Trends, 31, 4–27.

Blond, A. (2008). Impacts of exposure to images of ideal bodies on male
body dissatisfaction: A review. Body Image, 5, 244–250. doi:10.
1016/j.bodyim.2008.02.003.

Cafri, G., Blevins, N., & Thompson, J. K. (2006). The drive for muscle
leanness: A complex case with features of muscle dysmorphia and
eating disorder not otherwise specified. Eating and Weight
Disorders, 11, 117–118. doi:10.1007/BF03327575.

Calogero, R. M., & Thompson, J. K. (2010). Gender and body image. In
J. C. Chrisler & D. R. McCreary (Eds.), Handbook of gender re-
search in psychology (Vol. 2, pp. 153–184). New York: Springer.

Carter, B. (2011, January 21). Another ratings record for ‘Jersey Shore’.
The New York Times. Retrieved from http://mediadecoder.blogs.
nytimes.com/2011/01/21/another-ratings-record-for-jersey-shore/.

Centers for Disease Control and Prevention (2014). Retrieved from http://
www.cdc.gov/nchs/fastats/obesity-overweight.htm.

Chozick, A. (2013, June 17). Longing to stay wanted, MTV turns its
attention to younger viewers. The New York Times, Media & adver-
tising. Retrieved from http://www.nytimes.com/2013/06/18/
business/media/longing-to-stay-wanted-mtv-turns-its-attention-to-
younger-viewers.html?_r=0.

Conrad, K. D., Dixon, T. L., & Zhang, Y. (2009). Impact of music, music
lyrics, and music videos on children and youth. Pediatrics, 124,
1488–1494. doi:10.1542/peds. 2009-2145.

Dhoest, A. (2005). BThe Pfaffs are not like the Osbournes^: National
inflections of the celebrity docusoap. Television & New Media, 6,
224–245. doi:10.1177/1527476404270608.

Disanto, T. (Executive producer). (2004–2006). Laguna Beach: The real
orange county [Television series]. Hollywood, Calif: Paramount
Pictures.

Disanto, T. (Executive producer). (2007–2008). Newport harbor: The real
orange county [Television series]. Hollywood, Calif: Paramount
Pictures.

Egbert, N., & Belcher, J. D. (2012). Reality bites: An investigation of the
genre of reality television and its relationship to viewers’ body im-
age. Mass Communication and Society, 15, 407–431. doi:10.1080/
15205436.2011.583545.

Fallon, A. (1990). Culture in the mirror: Sociocultural determinants of
body image. In T. Cash & T. Pruzinsky (Eds.), Body images:
Development, deviance, and change (pp. 80–109). New York:
Guilford Press.

Fouts, G., & Burggraf, K. (2000). Television situation comedies: Female
body images and verbal reinforcements. Sex Roles, 40, 473–
481. doi:10.1023/A:1018875711082

Fouts, G., & Vaughan, K. (2002). Television situation comedies: Male
weight, negative references, and audience reactions. Sex Roles, 46,
439–442. doi:10.1023/A:1020469715532.

Frederick, D. A., Fessler, D. M., & Haselton, M. G. (2005). Do represen-
tations of malemuscularity differ in men’s and women’s magazines?
Body Image, 2, 81–86. doi:10.1016/j.bodyim.2004.12.002.

Fredrickson, B. L., & Roberts, T. A. (1997). Objectification theory:
Toward an understanding of women’s lived experiences and mental
health risks. Psychology of Women Quarterly, 21, 173–206. doi:10.
1111/j.1471-6402.1997.tb00108.x.

Fredrickson, B. L., Roberts, T. A., Noll, S. M., Quinn, D. M., & Twenge,
J. M. (1998). That swimsuit becomes you: Sex differences in self-
objectification, retrained eating, and math performance. Journal of
Personality and Social Psychology, 75, 269–284.

Freedman, R. (1986). Beauty bound. Lexington, MA: Heath.

Freeman, M. J., Dolgen, L., Greenwood, K., Portnoy, A., Zalkind, J.,
Predescu, N., & Cohen, S. (Executive producers). (2009–2012).
Teen Mom [Television series]. New York, NY: 11th Street
Productions.

Gardner, E. (January 15, 2013). What kind of person watches reality TV?
Home/Entertainment. Cable TV.com. Retrieved from http://cabletv.
com/blog/what-kind-of-person-watches-reality-tv/.

Garner, D. M., Garfinkel, P. E., Schwartz, D., & Thompson, M. (1980).
Cultural expectation of thinness in women. Psychological Reports,
47, 483–491. doi:10.2466/pr0.1980.47.2.483.

Gateley, L. (Executive producer). (2006–2010). The Hills [Television
series]. Hollywood, Calif: Paramount Pictures.

Goldschein, G., French, J., Johnston, J., & Murray, J. (Executive pro-
ducers). (1992–2008). The Real World [Television series].
Hollywood, Calif: Paramount Pictures.

Gorman, B. (2010, September 17).MTV’s ‘The RealWorld’ is turning 25
and returning to sin city as seven roommates take over Hard Rock
Hotel & Casino in March 2011. TV By the Numbers. Retrieved from
http://tvbythenumbers.zap2it.com/.

Grabe, S., & Hyde, J. S. (2009). Body objectification, MTV, and psycho-
logical outcomes among female adolescents. Journal of Applied
Social Psychology, 39, 2840–2858. doi:10.1111/j.1559-1816.2009.
00552.x.

Grabe, S., Ward, L. M., & Hyde, J. S. (2008). The role of the media in
body image concerns among women: A meta-analysis of experi-
mental and correlational studies. Psychological Bulletin, 134, 460–
476. doi:10.1037/0033-2909.134.3.460.

Harrison, K. (2001). Ourselves, our bodies: Thin-ideal media, self-dis-
crepancies, and eating disorder symptomology in adolescents.
Journal of Social and Clinical Psychology, 20, 289–323. doi:10.
1521/jscp.20.3.289.22303.

Harrison, K. (2003). Television viewers’ ideal body proportions: The case
of the curvaceously thin woman. Sex Roles, 48, 255–264. doi:10.
1023/A:1022825421647.

Hatton, E., & Trautner, M. N. (2011). Equal opportunity objectification?
The sexualization of men and women on the cover of Rolling Stone.
Sexuality and Culture, 15, 256–278. doi:10.1007/s12119-011-9093-
2.

Hennink-Kaminski, H., & Reichert, T. (2011). Using sexual appeals in
advertising to sell cosmetic surgery: A content analysis from 198 to
2007. Sexuality and Culture, 15, 41–55. doi:10.1007/s12119-010-
9081-y.

Kilborn, R. (1994). How real can you get? Recent developments in reality
television. European Journal of Communication, 9, 421–439. doi:
10.1177/0267323194009004003.

King, K., Laake, R. A., & Bernard, A. (2006). Do the depictions of sexual
attire and sexual behavior in music videos differ based on the net-
work and character gender? American Journal of Health Education,
37, 146–153. doi:10.1080/19325037.2006.10598894.

Labre, M. P. (2005). Burn fat, build muscle: A content analysis ofMen’s
Health andMen’s Fitness. International Journal of Men’s Health, 4,
187–200. doi:10.3149/jmh.0402.187.

Langley, J., & Langley, M. (Executive producers). (2007-present). Cops
[Television series]. Los Angeles, CA: 20th Century Fox Television.

Law, C., & Labre, M. P. (2002). Cultural standards of attractiveness: A
thirty-year look at changes in male images in magazines. Journalism
and Mass Communication Quarterly, 79, 697–711. doi:10.1177/
107769900207900310.

Leit, R. A., Pope, H. G., & Gray, J. J. (2001). Cultural expectations of
muscularity in men: The evolution of playgirl centerfolds.
International Journal of Eating Disorders, 29, 90–93. doi:10.
1002/1098-108X(200101)29:1<90::AID-EAT15>3.0.CO;2-F.

Levine, S., &Weisman, J. (2010).MTV’s new reality. Variety, 306(21), 4.
Luciano, L. (2007). Muscularity and masculinity in the United States: A

historical overview. In J. K. Thompson & G. Cafri (Eds.), The

Sex Roles (2015) 72:173–182 181

http://dx.doi.org/10.1111/j.1468-2958.2008.01337.x
http://dx.doi.org/10.1111/j.1468-2958.2008.01337.x
http://dx.doi.org/10.1080/08838150902907678
http://dx.doi.org/10.1016/j.bodyim.2008.02.003
http://dx.doi.org/10.1016/j.bodyim.2008.02.003
http://dx.doi.org/10.1007/BF03327575
http://mediadecoder.blogs.nytimes.com/2011/01/21/another-ratings-record-for-jersey-shore/
http://mediadecoder.blogs.nytimes.com/2011/01/21/another-ratings-record-for-jersey-shore/
http://www.cdc.gov/nchs/fastats/obesity-overweight.htm
http://www.cdc.gov/nchs/fastats/obesity-overweight.htm
http://www.nytimes.com/2013/06/18/business/media/longing-to-stay-wanted-mtv-turns-its-attention-to-younger-viewers.html?_r=0
http://www.nytimes.com/2013/06/18/business/media/longing-to-stay-wanted-mtv-turns-its-attention-to-younger-viewers.html?_r=0
http://www.nytimes.com/2013/06/18/business/media/longing-to-stay-wanted-mtv-turns-its-attention-to-younger-viewers.html?_r=0
http://dx.doi.org/10.1542/peds.%202009-2145
http://dx.doi.org/10.1177/1527476404270608
http://dx.doi.org/10.1080/15205436.2011.583545
http://dx.doi.org/10.1080/15205436.2011.583545
http://dx.doi.org/10.1023/A:1018875711082
http://dx.doi.org/10.1023/A:1020469715532
http://dx.doi.org/10.1016/j.bodyim.2004.12.002
http://dx.doi.org/10.1111/j.1471-6402.1997.tb00108.x
http://dx.doi.org/10.1111/j.1471-6402.1997.tb00108.x
http://cabletv.com/blog/what-kind-of-person-watches-reality-tv/
http://cabletv.com/blog/what-kind-of-person-watches-reality-tv/
http://dx.doi.org/10.2466/pr0.1980.47.2.483
http://tvbythenumbers.zap2it.com/
http://dx.doi.org/10.1111/j.1559-1816.2009.00552.x
http://dx.doi.org/10.1111/j.1559-1816.2009.00552.x
http://dx.doi.org/10.1037/0033-2909.134.3.460
http://dx.doi.org/10.1521/jscp.20.3.289.22303
http://dx.doi.org/10.1521/jscp.20.3.289.22303
http://dx.doi.org/10.1023/A:1022825421647
http://dx.doi.org/10.1023/A:1022825421647
http://dx.doi.org/10.1007/s12119-011-9093-2
http://dx.doi.org/10.1007/s12119-011-9093-2
http://dx.doi.org/10.1007/s12119-010-9081-y
http://dx.doi.org/10.1007/s12119-010-9081-y
http://dx.doi.org/10.1177/0267323194009004003
http://dx.doi.org/10.1080/19325037.2006.10598894
http://dx.doi.org/10.3149/jmh.0402.187
http://dx.doi.org/10.1177/107769900207900310
http://dx.doi.org/10.1177/107769900207900310
http://dx.doi.org/10.1002/1098-108X(200101)29:1%3C90::AID-EAT15%3E3.0.CO;2-F
http://dx.doi.org/10.1002/1098-108X(200101)29:1%3C90::AID-EAT15%3E3.0.CO;2-F


muscular ideal (pp. 41–66). Washington, D.C.: American
Psychological Association.

Marikar, S. (2009, January 19). The top 10 reality shows of the decade.
ABC News. Retrieved from http://abcnews.go.com/Entertainment/.

McCreary, D. R., Saucier, D. M., & Courtenay, W. H. (2005). The drive
for muscularity and masculinity: Testing the associations among
gender-role trait, behaviors, attitudes, and conflict. Psychology of
Men & Masculinity, 6, 83–94. doi:10.1037/1524-9220.6.83.

Michaels, M. S., Parent, M. C., & Moradi, B. (2013). Does exposure to
muscularity-idealizing images have self-objectification conse-
quences for heterosexual and sexual minority men? Psychology of
Men & Masculinity, 14, 175–183. doi:10.1037/a0027259.

Mulgrew, K. E., Volcevski-Kostas, D., & Rendell, P. G. (2014). The
effects of music video clips on adolescent boys’ body image, mood,
and schema activation. Journal of Youth and Adolescence, 43, 92–
103. doi:10.1007/s10964-013-9932-6.

Murnen, S. K., Smolak, L., Mills, J. A., & Good, L. (2003). Thin, sexy
women and strong muscular men: Grade-school children’s re-
sponses objectified images of women and men. Sex Roles, 49,
427–437. doi:10.1023/A:1025868320206.

Nabi, R. L., Biely, E. N., Morgan, S. J., & Stitt, C. (2003). Reality-based
television programming and the psychology of its appeal. Media
Psychology, 5, 303–330. doi:10.1207/S1532785XMEP0504_01.

Oldenburg, A. (2011, January 7). Jersey Shore’ Season 3 premiere sets
ratings record for MTV. USA Today. Retrieved from http://content.
usatoday.com/communities/entertainment/post/2011/01/jersey-
shore-season-3-premiere-sets-ratings-record-for-mtv/1#.
VLusZMZQCHc.

Olivardia, R. (2001). Mirror, mirror on the wall, who’s the largest of them
all? The features and phenomenology of muscle dysmorphia.
Harvard Review of Psychiatry, 9, 254–259. doi:10.1037/1524–
9220.5.2.112.

Papacharissi, Z., &Mendelson, A. (2007). An exploratory study of reality
appeal: Uses and gratifications of reality TV shows. Journal of
Broadcasting & Electronic Media, 51, 355–370. doi:10.1080/
08838150701307152.

Parent, M. C., & Moradi, B. (2011). His biceps become him: A test of
objectification theory’s application to drive for muscularity and pro-
pensity for steroid use in college men. Journal of Counseling
Psychology, 58, 246–256. doi:10.1037/a0021398.

Parsons, C., Burnett, M., Probst, J., & Burris, D. (Executive producers).
(2000-present). Survivor [Television series]. Santa Monica, CA:
Mark Burnett Productions.

Pope, H. G., Olivardia, R., Gruber, A., & Borowiecki, J. (1999). Evolving
ideals of male body image as seen through action toys. International
Journal of Eating Disorders, 26, 65–72. doi:10.1002/(SICI)1098-
108X(199907)26:1<65::AID-EAT8>3.3.CO;2-4.

Pope, C. G., Pope, H. G., Menard, W., Fay, C., Olivardia, R., & Phillips,
K. A. (2005). Clinical features of muscle dysmorphia among males
with body dysmorphic disorder. Body Image, 2, 395–400. doi:10.
1016/j.bodyim.2005.09.001.

Potratz, R. M. (2007). When is reality real?: Youth perceptions of MTV
reality programs (Master’s thesis, Ohio University). Retrieved from
http://etd.ohiolink.edu/send-pdf.cgi/Potratz%20Rachel%20M.pdf?
ohiou1194968374.

Rochlin, M. (2005, August 30). AnMTV coming of age that went too far.
The New York Times. Retrieved from http://nytimes.com.

Rohlinger, D. (2002). Eroticizing men: Cultural influences on advertising
and male objectification. Sex Roles, 46, 61–74. doi:10.1023/
A:1016575909173.

Salsano, S., Jeffress, S., & French, J. (Executive producers). (2009–
2012). Jersey Shore [Television series]. Hollywood, Calif:
Paramount Pictures.

Silverstein, B., Perdue, L., Peterson, B., & Kelly, E. (1986). The role of
the mass media in promoting a thin standard of bodily attractiveness
for women. Sex Roles, 13, 519–532. doi:10.1007/BF00287452.

Stefanone, M. A., Lackaff, D., & Rosen, D. (2010). The relationship
between traditional mass media and Bsocial media^: Reality televi-
sion as a model for social network site behavior. Journal of
Broadcasting & Electronic Media, 54, 508–525. doi:10.1080/
08838151.2010.498851.

Stelter, B. (2008, March 27). ‘The Hills’ draws 4.8 million on TV, 1.8
million online. The New York Times. Retrieved from http://
mediacoder.blogs.nytimes.com.

Sypeck, M. F., Gray, J. J., & Ahrens, A. H. (2004). No longer just a pretty
face: Fashion magazines’ depictions of ideal female beauty from
1959 to 1999. International Journal of Eating Disorders, 36, 342–
347. doi:10.1002/eat.20039.

Thompson, M. J. (2002). Gender in magazine advertising: Skin sells best.
Clothing and Textiles Research Journal, 18, 178–181. doi:10.1177/
0887302X0001800306.

Thompson, J. K., & Cafri, G. (Eds.). (2007). The muscular ideal:
Psychological, social, and medical perspectives. Washington, DC:
American Psychological Association.

Thompson, M. A., & Gray, J. J. (1995). Development and validation of a
new body-image assessment scale. Journal of Personality
Assessment, 64, 258–269. doi:10.1207/s15327752jpa6402_6.

Thompson, J. K., Heinberg, L. J., Altabe, M. N., & Tantleff-Dunn, S.
(1999). Exacting beauty: Theory, assessment and treatment of body
image disturbance. Washington, D.C.: American Psychological
Association.

Tiggemann, M., & Kuring, J. (2004). The role of body objectification in
disordered eating and depressed mood. British Journal of Clinical
Psychology, 43, 299–311. doi:10.1348/0144665031752925.

Vandenbosch, L., & Eggermont, S. (2012). Understanding sexual objec-
tification: A comprehensive approach toward media exposure and
girls’ internalization of beauty ideals, self-objectification, and body
surveillance. Journal of Communication, 62, 869–887. doi:10.1111/
j.1460-2466.2012.01667.x.

Viacom (2010, April 29). Pulse. Retrieved from http://files.shareholder.
com/downloads/VIA-B/1725278684x0x520649/5DB4F263-9C92-
4563-9A81-35E6E1713894/Request-pulse_q110.pdf.

182 Sex Roles (2015) 72:173–182

http://abcnews.go.com/Entertainment/
http://dx.doi.org/10.1037/1524-9220.6.83
http://dx.doi.org/10.1037/a0027259
http://dx.doi.org/10.1007/s10964-013-9932-6
http://dx.doi.org/10.1023/A:1025868320206
http://dx.doi.org/10.1207/S1532785XMEP0504_01
http://content.usatoday.com/communities/entertainment/post/2011/01/jersey-shore-season-3-premiere-sets-ratings-record-for-mtv/1%23.VLusZMZQCHc
http://content.usatoday.com/communities/entertainment/post/2011/01/jersey-shore-season-3-premiere-sets-ratings-record-for-mtv/1%23.VLusZMZQCHc
http://content.usatoday.com/communities/entertainment/post/2011/01/jersey-shore-season-3-premiere-sets-ratings-record-for-mtv/1%23.VLusZMZQCHc
http://content.usatoday.com/communities/entertainment/post/2011/01/jersey-shore-season-3-premiere-sets-ratings-record-for-mtv/1%23.VLusZMZQCHc
http://dx.doi.org/10.1037/1524%E2%80%939220.5.2.112
http://dx.doi.org/10.1037/1524%E2%80%939220.5.2.112
http://dx.doi.org/10.1080/08838150701307152
http://dx.doi.org/10.1080/08838150701307152
http://dx.doi.org/10.1037/a0021398
http://dx.doi.org/10.1002/(SICI)1098-108X(199907)26:1%3C65::AID-EAT8%3E3.3.CO;2-4
http://dx.doi.org/10.1002/(SICI)1098-108X(199907)26:1%3C65::AID-EAT8%3E3.3.CO;2-4
http://dx.doi.org/10.1016/j.bodyim.2005.09.001
http://dx.doi.org/10.1016/j.bodyim.2005.09.001
http://etd.ohiolink.edu/send-pdf.cgi/Potratz%20Rachel%20M.pdf?ohiou1194968374
http://etd.ohiolink.edu/send-pdf.cgi/Potratz%20Rachel%20M.pdf?ohiou1194968374
http://nytimes.com/
http://dx.doi.org/10.1023/A:1016575909173
http://dx.doi.org/10.1023/A:1016575909173
http://dx.doi.org/10.1007/BF00287452
http://dx.doi.org/10.1080/08838151.2010.498851
http://dx.doi.org/10.1080/08838151.2010.498851
http://mediacoder.blogs.nytimes.com/
http://mediacoder.blogs.nytimes.com/
http://dx.doi.org/10.1002/eat.20039
http://dx.doi.org/10.1177/0887302X0001800306
http://dx.doi.org/10.1177/0887302X0001800306
http://dx.doi.org/10.1207/s15327752jpa6402_6
http://dx.doi.org/10.1348/0144665031752925
http://dx.doi.org/10.1111/j.1460-2466.2012.01667.x
http://dx.doi.org/10.1111/j.1460-2466.2012.01667.x
http://files.shareholder.com/downloads/VIA-B/1725278684x0x520649/5DB4F263-9C92-4563-9A81-35E6E1713894/Request-pulse_q110.pdf
http://files.shareholder.com/downloads/VIA-B/1725278684x0x520649/5DB4F263-9C92-4563-9A81-35E6E1713894/Request-pulse_q110.pdf
http://files.shareholder.com/downloads/VIA-B/1725278684x0x520649/5DB4F263-9C92-4563-9A81-35E6E1713894/Request-pulse_q110.pdf


Copyright of Sex Roles is the property of Springer Science & Business Media B.V. and its
content may not be copied or emailed to multiple sites or posted to a listserv without the
copyright holder's express written permission. However, users may print, download, or email
articles for individual use.


	Anything but Real: Body Idealization and Objectification of MTV Docusoap Characters
	Abstract
	Introduction
	Curvaceously Thin Women and V-Shaped Men in the Media
	Objectification of Women and Men Through Body Exposure

	Method
	Unit of Analysis
	Coding Variables
	Body Type
	Body Exposure

	Coding Procedure

	Results
	Body Type of Docusoap Cast Members
	Body Exposure of Docusoap Cast Members

	Discussion
	References


